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Rungh takes a look at what’s happening
on the South Asian periodical scene...

itors of Rungh, we browse the racks at
eighbourhood magazine store, Magpie,
opportunity we get. There is something
al, almost hypnotic about picking up,
sing and flipping the pages of the latest
of hundreds and hundreds of magazines.
re magazine lovers at heart and it is our
f magazines that led us to start Rungh in
st place. In this, the final issue of Rungh
 we have conceived and edited, we have
ed to go back to our love of magazines
xamine what other South Asian periodi-
e doing...what’s happening on the scene
vere. )
r review of the South Asian periodical
is not comprehensive and is entirely
nal. It is based on those magazines that
1ew off and had heard about. We have
o limit our selves to magazines in Canada
he United States (with the exception
zaar). We have focused on printed
zines only (except for Caju Press and
book publishers) and notreviewed online
ations of which there are several (and
ng). The twelve magazines we have
2d show the enormous range of writing
oes on within the scene.

From the magazines we have profiled, it is
not surprising to note that the non-profit,
alternative magazines (Rungh included) are
finding it very difficult to survive and produce
issues on a regular basis. The very nature of
their enterprise, to challenge mainstream ideas
and/or the very limited audience they have,
makes it difficult for them to survive on an
earned revenue basis. With public funding for
alternative magazines on the decline, this
spectrum of the scene is under severe threat.
If the alternative magazines do not continue to
exist, it will limit the ability of new writers
and artists to gain exposure for their work.
Increasingly the challenge to publish the work
of emerging artists will fall either upon
themselves or upon the for profit periodicals.

The for-profit periodicals, like India Currents
and Mehfil, rely on advertising for a substantial
portion of their earned revenue. Advertisers
count on these publications to deliver to them
a defined, affluent and consuming audience.
These magazines have little incentive to
challenge orthodox notions about what
constitutes the South Asian community other
than the governing vision of the editor(s) and/
or publisher. India Currents for example tackles

contentious subject matter and its editorial
vision encompasses consistent coverage of the
arts. Mehfil on the other hand is still evolving
from a magazine which caters to the vanities
of the rich and powerful (what writer Sadhu
Binning refers to as the ‘mehfil-ization of the
community’) to one which recognizes its social
responsibility to the rest of the community.

The challenge for magazines, be they South
Asian or otherwise, is to continue to stay
relevant. With the growth of e-zines and other
electronic media, print magazines need to not
only offer stimulation but also some form of
value. As you browse the racks, we encourage
you to order those magazines which appear to
be of interest and which you have never heard
of before.












































































































